








Average age of employees

28

I like being part of a team

Betsson employees are passionate
about their work and for their customers

84% 84%

Percentage of positive answers in employee satisfacti

EMPLOVYEES

Betsson is a good company
to work for

6%

There is a wide variety of individuals, competences and personalities within Betsson.

This is the strength that, in combination with a clearly defined entrepreneurial spirit,

has built Betsson into what it is today. In spite of the variety of nationalities and expe-

rience, there is one thing that unites everyone at Betsson: their passion for world-class

online gaming.

Betsson is, and is supposed

to be, the most dynamic and

attractive workplace possi-

ble. One important factor for

success is employees who are

capable of, and do, take their

own initiative. Innovation and

new approaches are encour-

aged, and all employees

are delegated considerable

amounts of responsibility.
Between 2008 and

2009, Betsson’s workforce

increased by almost 40

per cent. With such a large

number of new employ-

ees, it is vital that routines

and introductions are as
smooth and efficient as pos-
sible. There are a number of
well-constructed introduc-
tory programmes established
within the company which
ensure that new employ-
ees, as well as being clearly
briefed on their professional
role, also gain knowledge

of the gaming market and
Betsson'’s values.

POSITIVE EMPLOYEES
Working at Betsson means
working in a place where
stuff happens, an exciting and

international environment
with major career opportuni-
ties. Every year Betsson car-
ries out an employee satis-
faction survey aimed at high-
lighting what is working well
and identifying the areas that
need improvement.

The 2009 survey showed
that 86 per cent of employ-
ees feel Betsson is a good
company to work for. For
people working at Betsson,
taking responsibility is a self-
evident part of their work
- awhopping 98 per cent
say that they feel and take

responsibility for the prob-
lems they meet during their
working day. 84 per cent

are extremely committed to
their role in the company and
would recommend Betsson
to their friends as a very good
place to work.

Feeling part of a team is
important at Betsson, not
least when considering the
rapid pace of expansion
in the company. The 2009
employee satisfaction sur-
vey showed that 84 per cent
of employees felt that they
belonged to a team.

THE MANY FACES
OF BETSSON
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THE FUTURE

Betsson has been develop-
ing for 45 years and contin-
ues to do so. Our games are
better and the number of dif-
ferent games is increasing.
However, opportunities to
create new concepts regard-
ing our products are also
increasing. Through our part-
nerships we can pick up good
ideas no matter where they
occur in the world. This cre-
ates an enormously power-
ful think tank and at the same
time opens up entirely new
driving forces for our busi-
ness operations.

POTENTIAL IN ASIA

Asia is an extremely interest-
ing market; not only because
of its enormous size but also
due to its interest in gaming.
Betsson is following devel-
opments with interest both
regarding its own business
and possible partnerships.

POTENTIAL IN THE US
Through the “Unlawful
Internet Gambling
Enforcement Act” of 2006,
the US took a step aimed at
preventing online gaming by
forbidding banks and credit
card companies to process
transfers to and from gam-
ing sites. However, four years
later it is clear that poker has
never been bigger in the US
and that the companies who,
in spite of the ban, still accept
American players have never
been more successful. The
US provides, unfortunately,
perhaps the best example of
non-functioning gaming leg-
islation. We believe that the
legislators will have to rethink
and create a properly regu-
lated gaming market in the
near future.
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The gaming market is developing rapidly. All around the world the old gaming

monopolies are challenged on a daily basis as increasing numbers of people gain

access to Internet. Rising levels of welfare bring rising demands for entertain-

ment. This is the Betsson world. It is a changing world in its most positive meaning

and provides an endless stream of opportunities for Betsson.

THE WORLD
IS CHANGING
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THE FUTURE




Betsson AB (publ)
Regeringsgatan 28

SE-m 53 Stockholm

Ph: +46 (0) 8 506 403 0O

info@betssonab.com
www.betssonab.com
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Betsson Malta Ltd.

G.B. Buildings, Watar Street
Ta'Xbiex, XBX 1301, Malta
Ph: +356 22 603 300

www.betsson.com
www.casinoeuro.com
www.cherrycasino.com
www.affiliatelounge.com

Betsson Business Solutions
c/o Betsson Services

G.B. Buildings, Watar Street
Ta'Xbiex, XBX 1301, Malta
Ph: +46 (0) 8 506 403 0O

www.betssonbusiness.com
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