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Betsson

Introduction



Å48 years of accumulated competence

Å385 employees

ÅTwo segments; B2B, Business to business and B2C, 

Business to consumers

ÅListed on Nasdaq OMX Nordic, Mid Cap (BETS)

ÅMarket Cap of approximately SEK 6 billion 

ÅBetsson competes with national monopolies but also with 

peers, such as Unibet, Ladbrokes, Expekt, Bwin and 

similar



High Growth and Profitability

ÅHigh growth in combination with strong margins

ÅManage to òinvest during operationò, constantly

investing in IT-infrastructure and partnerships while

managing operations

Revenue Growth EBIT-margin

2007 121% 29.3%

2008 60% 26.7%

2009

2010 

25%

23%

24.4%

23.7%

2011 (H1) 3% (25%*) 31.0%

*Growth in Game win in all of Betsson´s gaming solutions 



Betsson



B2C



The Betsafe Acquisition



Betsson





B2B

Franchisee betsson.com



B2B developments in accordance to plan
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Financial 

Presentation

Q2 2011



Å Revenues of SEK 338.2 M (366.1) and the operating 

margin amounted to 30.4% (24.0)

Å Growth in Game win in all of Betsson´s gaming 

solutions (including B2B collaborations) amounted to 

24%

Å Operating income increased by 17% to SEK 102.7 M 

(88.0)

Å Income has been negatively impacted by acquisition-

related expenses for Betsafe amounting to SEK 10.1 

million. Adjusted for this amount, operating income is 

increased by 28%

Q2 Highlights

Numbers in gray = Q2 2010



Numbers in gray = Q2 2010

Q2 Highlights

Å Gross turnover in Live betting in Sportsbook, in 

all of Betssonôsgaming solutions, amounted to 

SEK 1,119.5 (699.7) million, equivalent to an 

increase of 71% compared with the previous 

yearôs strong second quarter

Å Customer deposits increased by 26%

Å Earnings per Share SEK 2.47 (2.14) 

Å Cash by end of period SEK 195.6 M (517.8)



Numbers in gray = H1 2010

Å Revenues increased by 3% to SEK 755.6 M 

(733.8)

Å Operating income increased to SEK 234.5 M 

(172.2), an increase of 36%

Å Operating margin 31.0% (23.5)

Å Earnings per Share SEK 5.66 (4.18) 

Interim report
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Betsson

Product and 

geographical 

split



B2B, Business to 
business

B2C, Business to 
consumers

Gross Profit per Segment

Q2 2011
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Poker
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Gross Profit per Product

Q2 2011



Nordic Countries

Other Europe

EU, outside Nordic region

Rest of the world

Gross Profit per Geographical Area (B2C)

Q2 2011



Key 

Performance 

Indicators



Growth Q2 2011

Y/Y Q/Q

Active Customers 16% 0%

Registered Customers 19% 25%

Growth* 24% -

Gross Turnover Sportsbook** 46% 0%

Customer Deposits** 26% 2%

Å The measure ñActive Customersò shall be seen in a longer perspective 

Growth Indicators

*Growth in Game win in all of Betsson´s gaming solutions 

**Including all of Betssonôsgaming solutions
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