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Introduction



• 48 years of accumulated competence

• 278 employees

• Listed on Nasdaq OMX Nordic, Mid Cap (BETS)

• Market Cap of approximately € 500 000 000 

• Betsson competes with national monopolies but also with 

peers, such as Unibet, Ladbrokes, Expekt, Bwin and 

similar

Betsson 
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High Growth and Profitability

• High growth in combination with strong margins

• Manage to ”invest during operation”, constantly

investing in IT-infrastructure and partnerships while

managing operations

Revenue Growth EBIT-margin

2007 121% 29.3%

2008 60% 26.7%

2009

2010 

25%

23%

24.4%

23.7%

2011 (Q1) 14% 31.6%
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• Revenues increased by 14% to SEK 417.4 M 

(367.7)

• Growth in game win in all of Betsson´s gaming 

solutions amounted to 25%

• Operating income increased by 57% to SEK 

131.8 M (84.2)

• Operating margin was 31.6% (22.9)

Q1 Highlights

Numbers in gray = Q1 2010



• Gross turnover in Live betting in Sportsbook, in 

all of Betsson´s gaming solutions, amounted to 

SEK 1,119.4 (385.2) million, equivalent to an 

increase of 191%

• The divestment of the Turkish client base was 

completed during the quarter according to plan, 

which positively impacted the operating income 

by SEK 16.9 million

Q1 Highlights

Numbers in gray = Q1 2010



Numbers in gray = Q1 2010

Q1 Highlights

• Customer deposits increased by 16%

• Earnings per Share SEK 3.19 (2.04) 

• Cash by end of period SEK 535.8 M (520.4)
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Key 

Performance 

Indicators

SB Margins

Deposits



Growth Q1 2011

Y/Y Q/Q

Active Customers 5% 12%

Registered Customers 15% -12%

Revenues 14% -14%

Customer Deposits 16% 2%

Gross Turnover SB 76% -6%

• The measure “Active Customers” shall be seen in a longer perspective 

Growth Indicators
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2011

Q1

2010

Q1

2010

Q4

2010

FY

2009

FY

Gross Turnover SB 1210.1 1012.8 1894.1 5355.7 2571.5

Gross Margin SB¹ 6.8% 7.1% 6.8% 6.9% 8.0%

Gross Profit 82.7 72.0 128.2 367.7 206.6

Sportsbook Margins (Betsson.com) 

1) Margin after direct and allocated costs



Pre-match betting

Live betting

Live Betting Increases – Fueling Betting Turnover

Q1 2011 Q1 2010

Share of Gross Turnover in Sportsbook
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Legal

Neglect Forbid Regulate Harmonize

NAFTA

Not sustainable
More sustainable

• Regulate more games

• Less protectionistic/global understanding

• Sustainable tax levels

• ECJ vs monopolistic arguments

Open minded

Protectionistic
(Time)
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B2B



Betsson's B2B-Strategy – For Distant Markets 



B2B developments in accordance to plan
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Events after Q1



Events after the firth quarter



What´s your thrill?


